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THE HISTORY OF TOD IN LOS ANGELESTHE HISTORY OF TOD IN LOS ANGELES

































THE NEW HISTORY OF TOD IN LOS ANGELESTHE NEW HISTORY OF TOD IN LOS ANGELES



















THIRD STREET CORRIDOR: ANALYSISTHIRD STREET CORRIDOR: ANALYSIS



























Walkability: 5-minute walking radius





Community Resources



Community-wide and Regional Retail / Commercial



Neighborhood Retail & Commercial



Dining and Bars



Hospitals



Civic Center



Places of Worship



Schools



Parks



Cemeteries



Other Community Resources



Community Resources



Community Resources – Suburban Condition

















Eastside Light Rail Bike Interface Plan (BIP) - 2006









Neighborhood Environment and Childhood Obesity in East LA



Childhood Obesity, Economic Hardship, and Park Area per Capita



Premature Mortality, Economic Hardship, and Heart Disease





3rd Street Character - Northwest & Southwest Quadrants



3rd Street Character - Northeast & Southeast 



THIRD STREET CORRIDOR: FISCAL / ECONOMICSTHIRD STREET CORRIDOR: FISCAL / ECONOMICS



Existing Conditions

Th f l i

Existing Conditions

• Three areas of analysis:
– Plan Area

C t t t i i• Census tracts containing 
3rd st.

– Immediate Vicinityy
• First ring of adjacent 

tracts
East Los Angeles CDP– East Los Angeles CDP

• All indexed to county 
averagesaverages



Existing ConditionsExisting Conditions

Population
– Plan area population is estimated at 38,669 for 2008
– Plan area grew over 11% from 2000 compared to just 

5% f h h lover 5% for the county as a whole.
– Median age is 32.3 which is 14% younger than the 

t h lcounty as a whole
– 56% of households have children under 18 present

Th i l l Hi i (97%) d t L– The area is largely Hispanic (97%) compared to Los 
Angeles County as a whole (estimated at 48%)



Existing Conditions

H i

Existing Conditions

Housing
– 35% of dwelling units are 

owner occupied compared to 
just under 50% for the countyjust under 50% for the county

– For 90022 median sales price 
was $288,000  ($275 / sq. ft.) 
for SFR; 90063 median pricefor SFR; 90063 median price 
was $250,000 ( $235/ sq. ft.)

– County median $400,000 
($279/ sq. ft.) ( q )

• 2008 annual averages
– Important reserve of 

attainably priced housing



Existing ConditionsExisting Conditions

Incomes
– Plan area median household income is just 

under $29,000—only 60% of the County 
M diMedian

– Aggregate income in plan area can support 
b t $127 illi i t il labout $127 million in retail sales.  
• A gap analysis needs to be undertaken

U l t i l l b f i– Unemployment in plan area labor force is 
estimated at over 11% compared to county 
wide rate of 7 5%wide rate of 7.5%



Corridors and TOD

• Streets are for comminutes
– Resist the call to “take” all of the traffic beingResist the call to take  all of the traffic being 

delivered
Transportation efficiency is only one– Transportation efficiency is only one 
consideration among many

• Reflect Consumer demand
– Know your markety
– Retail trends are changing--the box is getting 

bigger the town center is preferred to thebigger, the town center is preferred to the 
“strip”



Corridors and TOD

• Concentrate retail into districts
– Surplus of retail space in most communities--Surplus of retail space in most communities--

focus on quality opportunities.
Consider mixed use strategies– Consider mixed use strategies

• Provide distinctive identities
– Connections to surrounding land uses
– Develop a sense of place and or destinationDevelop a sense of place and or destination



Corridors and TOD

• Provide appropriate infrastructure
– “Park once” garages and other shared parkingPark once  garages and other shared parking 

strategies
Landscape medians and sidewalks– Landscape, medians and sidewalks

• Manage the product
– Business improvement districts
– Peruse key quality tenantsPeruse key quality tenants
– Maintain, invest and market



Corridors and TOD

• Transit Oriented Development can support 
two types of  functions
– Distribution of workers to regional employment
– Destination for employment

• Journey to work accounts for most TOD 
trips
– Recreation and discressionary trips generally 

are a smaller amount
TOD i li d i h• TOD implies greater density than non-
transit locations



Opportunities for 3rd St

• 3rd St. is an employment center

Opportunities for 3rd St

p y
– Approximately 730,000 sq. ft. of non 

residential space
– Major employment anchorsMajor employment anchors

• The County
• Kaiser
• SchoolsSchools

– Day time population estimates
• 2,846 FTE jobs
• 1 699 on site patrons• 1,699 on site patrons
• 4,545 extra consumers on site every day

• Transit can strengthen thisg
– Comparative advantage for employment 

generating land uses
– Development opportunities East of the 710Development opportunities East of the 710
– Leverage a distinctive role 



Questions to ask about your community:Q y y

What are the things you like most about your community? 
list in order of importance

What are the things you like least about your community? 
list in order of importance

What do you think needs to be improved in your community? y y y
list in order of importance

Overall, what’s your feeling and outlook about your community?






